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Disclaimer 

The Washington Flowers design is not a guarantee of the product’s origin. Consumers should ask 
where flowers are from to be sure.  

Terms of Use 

Who Uses the Washington Flowers Design 

The designs with the state of Washington and iconic local flowers and the statement “Washington 
Flowers” are to be used on products only by the following stakeholders:  

. project participants who grow flowers in the state 

.florists, designers and wholesale flower buyers who buy from Washington cut flower farmers.  

Use of Materials on Product or in Advertising 

Use of the marketing materials with the Washington Flowers design on the product or in advertising 
indicates that you, the seller, will confirm that the flowers were grown in Washington state.  

Future Use 

Washington Flowers designs were developed as part of a three year grant (2017-2019) to test if it 
would be worthwhile. Please contact lraymond@agr.wa.gov regarding use of the design beyond the 
grant period.  
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“Making the cut via Social Media”



BEST TIMES

Thursday & Friday

1:00-3:00pm

The closer the weekend comes 

about the more people check out 

and check in to Facebook.

This is mainly due to companies 

posting during this time and 

stirring interaction.

Click-through rates are higher 

during weekdays and work hours.

People have more time to sit back, 

relax & pin.

Saturday

8:00-11:00pm

Monday

3:00-4:00pm

Monday-Friday

12:00-6:00pm

SOCIAL MEDIA

TO  POST  ON

/  BUSINESS-SAVVY .COM  /

FACEBOOK

INSTAGRAM

PINTEREST

TWITTER



Using Social Media Networks to 
Reach Floral Consumers

Social media networks have exploded in the last ten years. The number of registered users for various 
social media platforms has grown exponentially since 2004. In the U.S., over 70% of all internet users 
are social media users (Pew Research). That is a massive audience of varying demographics to capitalize 
on – which is why social is a powerful marketing tool for businesses. The floral industry specifically can 
benefit as more image-based social channels are growing faster than others.

Why Use Social Media Networks to Reach Consumers? 
New Customers

In the U.S. alone, there are approximately 180 million consumers using a social network in 2015. 
These consumers are spending over an hour a day on social media networks (eMarketer, April 2014). 
This is where a massive number of your potential customers are hanging out.

Source: Infographic by Ad Week, data - eMarketer

Companies are using social networks to generate leads and new customers (HubSpot):

 •   52% of business owners have found customers on Facebook

 •   42% through Twitter

By the Numbers – Social Networks as of 2014
Statistics as of 4.25.14 Source: leveragenewagemedia.com



Increase Visibility

Social networks can help drive traffic to your brand or business’ website. You can create links for the 
content you post, creating more customer leads and in turn potential sales.

 •   15% of customers use social media websites to search for local businesses. This is biggest ad 
      vantage to local and small businesses (Source: Digitalsherpa).
 •   63% of users prefer businesses with the information that can be easily accessed on the social  
      media websites (Source: Digitalsherpa).

Influence Buying Behavior

Not only can customers discover your products or new ways to use them, but social media does 
convert those engaging with your produce through these channels to purchase:

 •   4 in 10 social media users have purchased an item online or in-store after sharing or fa  
      voriting it on Twitter, Facebook or Pinterest (Source: Vision Critical survey).
 •   46% of online users are counting on social media before making purchase decisions   
      (Source: Nielsen).

Build Loyalty

71% of users of social media websites say that they are more likely to purchase products from the brand 
they follow online on different social media websites (Source: Digitalsherpa). These networks allow you 
to remain top of mind, continually engaging with your brand and offerings, to foster loyalty and repeat 
purchases.

Foster Brand Champions

Social media networks allow consumers to do the advertising work for your business. They are liking, 
sharing, commenting, and retweeting about your brand’s post and products, exponentially increasing 
the reach of your messages and getting in front of new customers you may not have been able to on 
your own. If these consumers are particularly influential and have a large audience – they can be strong 
advocate for your brand and products

Social Media Networks for the Floral Industry Pinterest
For the floral industry, Pinterest is an ideal social network because it is image-based, allowing designers, 
retailers, and all stakeholders in the industry to showcase flowers or inspire overall interest in fresh 
flowers. Beautiful flower images are inherently engaging content that consumers want to see and share 
through Pinterest. And key floral consumers are using Pinterest. One-third of U.S. women are on Pinterest 
- women are the largest purchasers of fresh flowers in the U.S.

“Home” and “holidays/seasonal” were among the top categories and most popular topics on Pinterest 
as of 2012. And the weddings category included some of the top pins of 2013.

Images of fresh flowers, arrangements, designs and gardens are featured in these categories. 



Twitter

Twitter is the 2nd largest social media network, with approximately 500 million users. This platform 
allows users to “tweet” short, 140 character messages. Your tweets can include a link to any web content 
(website page, PDF document, blog, etc.) which can drive traffic to your business. Or you can tweet a 
photograph or video. Tweets with images are clicked on much more frequently than those with text only 
– which can be leveraged for the floral industry.

Twitter is an effective tool because you can identify influencers and experts in the floral industry 
and engage and interact with them regularly. This network allows you to have conversations about 
a posted image or video much more easily than other sites.

Facebook

Facebook is the largest social media networking site. Businesses are able to create searchable pages 
with profiles of their business. It allows you to find new friends to connect with, and businesses can have 
unlimited followers.

Posting photos and other types of content helps build your brand, creates awareness about your 
products and services, and continually engages your friend and follower base. The more

that base shares your content – the more opportunity you have to engage new potential 
consumers.

Facebook allows you to create groups of friends, where businesses can target specific messages and/
or content to specific targets in these groups.

Instagram

Instagram is a mobile photo-sharing app and social network. You can upload photos with your mobile 
device and Instagram allows you to add “filters” which give the photo a professional quality. The network 
is completely photo/video based – there is no option for text updates.

Business and personal accounts have the same accessibility. Using Instagram, the floral industry can 
share images of new bouquet designs, usage for the designs, etc.

As one of the fastest growing networks, Instagram is projected to have 60.3 million U.S. users in 2015.

Tumblr

Tumblr may not be as well-known to businesses and marketers as some of the other social media 
networks yet, but it is one of the fastest growing (social media today) with 400 million users. Tumblr 
allows users to post multimedia and other content to a short-form blog. It is a cross between a social 
media networking site (like Facebook and Twitter) and a blog.

It is another social media network suited for the floral industry because it offers visual-based content. 
Tumblr markets itself as “the best place for creators to find an audience for their
content.



Communicating 101Communicating 101
You are a communicator! 

The world is at your finger tips!

 Using social media to comucational and creative way to reach a significant 
platform of individuals. Through social media, you can bring people into your 
everyday life as a farmer, florist, shop owner or just an everyday flower lover! 
Studies have shown that 1 in 4 people are more likely to purchase products 
from acounts they follow online. Social media not only increases consumer 

education, but will boost your sales as well!

There are numerous social media platforms. Here’s a few...

Facebook    •    Instagram    •    Twitter

Your everyday life is exciting, so share it!
Through social media, you can share your story. It’s not always easy to create 
the right message, so we’ve created a few tips and tricks to help you “Make 

the Cut” when it comes to social media.

Here are a few questions to get you thinking in the right direction:
Who is my targeted audience?

What is my daily routine? 
Why do I do what I do?



Social Media Tips & TricksSocial Media Tips & Tricks

• Be strategic, think...
  What time of day is it?
 Where am I sharing this?
• Engage
 Build a community
 Follow industry accounts
 Comment and converse
• Use hashtags
 Increase visibility 
 Connect your post with other   
 flower posts
 Help describe your image
• Find the “sweet spot”
 Communicate NOT oversaturate
 Track how often you’re posting
• Link it
 Add your website or location

Create...

...Share

• Less is more
 Communicate a clear message
 Have only a few items in the shot
• Be picky
 Give your post a purpose
 Is it helpful? Is it entertaining?
• Make it visual...
 Think about colors
 Think about angles
 Think about photo quality
• Be real, be transparent
 Share every part of your story
 Share the highs and the lows
• Be goal oriented
 How does this contribute to your   
 success?
 How does it impact the viewer? &



The Final TouchThe Final Touch
Here are a few examples of some stellar flower social media posts:

Remember, the point of social media is to create exposure and 
communicate. Ultimately, have fun with it!

The goal of the Washington Cut Flowers Project is to increase consumer awareness 
of where their flowers come from. Increase the demand for locally-grown cut 
flowers and ultimately assist in building relationships with producers, flower 

growers, florists, designers and customers.

Washington Flowers 
Make Life Better

Washington Flowers 
Are Sustainable

Be Creative

We are excited for you to take part!

Washington Flower Project suggested hashtags
#WashingtonFlowers

#FlowersMakeLifeBetter
#WAFlowerArtists

#MyFlowerMoments
#WAFarmersMarkets

#MyFlowerFarm
#WAFlorists

#FarmFreshWashington
#FarmFreshFlowers

#FlowersOfInstagram
#InstaWAFlowers
#WAFlowerLover

#Flowers




